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REWRITING THE RULES



“Advertising is any paid form of 
non-personal presentation and 
promotion of ideas, goods and 
services through mass media 
such as newspapers, 
magazines, television or radio by 
an identified sponsor”

Principles of marketing
Philip Kotler & Gary Armstrong















DIGITAL ADVERTISING 
IS GROWING RAPIDLY

18,7% 18,1% 10,1% 11,7% 14,8%9,2%

Source: http://www.nytimes.com/2009/08/04/business/media/04adco.html?_r=2













The NEW marketing world
• entertaining
• inviting
• Interesting
• adding value 



Philips Cinema 21:9



THE PRODUCT: ‘The World’s first Cinema proportion TV’
�Featuring: Ambilight and Award Winning Picture Quality

OUR BRIEF: Own Cinematic Viewing Experience in the 
home







It made Philips interesting, likeable, 
somebody worth knowing, someone worth 
peeping in on

What did this do for Philips?



Philips_VS





this didn’t get people talking



WE asked ourselves the question – where can we
Find creative people full of ideas that they want to
Tell everyone about?

WE DECIDED TO 
LAUNCH ON TWITTER

















•Influence the Swarm

•The future model is 
permission-based: push 
becomes pull

•Good advertising is: 
•Entertaining
•Inviting
•Interesting
•Adding value 


