REWRITING THE RULES

__~:=.._,‘_!= 3

Jacco ter~Schegget Tr1bal DDB Amsterdam




“Advertising is any paid form of
non-personal presentation and
promotion of ideas, goods and
services through mass media

such as newspapers,
magazines, television or radio by
an identified sponsor”

Principles of marketing
Philip Kotler & Gary Armstrong




VICTORIA BREWERY |
e ENTERATDY

AND LAGER'BEER.

AGENCY ON YATES STREET: BETWEEN-
WHARF AND GOVERNMENT.
LARGE STOCK constantly on hand. Orders

% filled for Queenborough, and every other town
vn Frasesr River,

red in any part of the town of Victoria
free of charge.

J. D, CARROLL, Sole Agent.’
. 6m

March 13¢h.

" Daily Colonist 19 March 1859




*CO@A-C@LA
RUP s AND « EXTRACT.

ater and other Carbonated Beverages.

This "INTELLECTUAL BEVERACE" ond TEMPERANCE
DrINK contains the valuable ToNi€ and NERVE STIM-
UVLANT propertics of the Coea plant and Cola (or Kola)

nuts, and makes not only & deliclous, exhilarating,

o
iting Beverage, <(dispensed from

v waber fountain or in other carbonated bever-
sges), but a valuable Brain Tonie, and a cure for all
nervous affestions — SicK HEAD-ACHE, NEURALGIA,
Hystehia, MOLaNcHOLY, &e,

culiar faver of COCA-COLA delights cvory
dirpensed from the soda fountain in same

1 ATY ef the frolt svrons
gif S¥rupi.
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Sole Proprietor; Atlanta, Ga.
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DIGITAL ADVERTISING
IS GROWING RAPIDLY
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The NEW marketing world
* entertaining

* inviting
* Interesting
 adding value
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s 0 ‘Philips Cinema 21:9







PHILIPS LAUNCHED THE WORLD’S

FIRST CINEMA PROPORTION TV







What did this do for Philips?

It made Philips interesting, likeable,
somebody worth knowing, someone worth
peeping in on




Philips VS







this didn’t get people talking \
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WE asked ourselves the question — where can we
Find creative people full of ideas that they want to
Tell everyone about?

WE DECIDED TO
LAUNCH ON TWITTER

Philips_vs You. We're looking for the ultimate product test
ideas. No limits—except 140 characters.




JOINTHE
COMPETITION

T ollow

. vs on Twitter,

R, Hey there! PHILIPS VS is using

e it with a link

Twitter.
Already using Twitter
. Twitter is a free service that lets you keep in touch with peaople through efvoGptone JGlkk her
be the exchange of quick, frequent answers to one simple question: What

shown all ever are you doing? Join today to start receiving PHILIPS_V §'s tweets.

eb and is areator

will win a Cinema 21:9TV.
There are more great
izes for second and

Name PHILIPS VS ...
Web hitp:/fwww philip..

RT @SonjaFinney: Next round: Bio Philips_vs_anything you
#Philips_vs tropical fish. Create an N e
aquanum Of the 21 9 The Amb|||ght o challeng.e us for the chance
1 to wi i 219TV &
e shows moves & colors of the fish. e sl
u Follow ilips_vs 2-57 AM Jul 13th from web
diract 2,931 2,974

folowing followers

Thanks for all the entries so far. We will select a winner very soon.
For now, keep sending in new ideas, the next round is on it's way!
3:03 PM Jul 10th from web Favorites

Tweets 146

weTe after. Then try
them.

A Byead g RT @bskillzOwnzu: #PHILIPS VS gorilla. Can you shave a gorilla Fallowing

RT (re-tweet).

N ggﬂgar\:g;elco Bodygroom shaver? Clean it's teeth with a .,:i u E’l

RT @djees: #Philips_vs Saturday Night Fever. Can you host a Ej & #‘ W

dicrn narty nsinn Philine nrndocts nnle? e -
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) 140 CHARACTERS OF GENIUS (0

STEP 4

#Philips_vs

rin Check These People O

THESE PEOPLE ARE
23RT:

on Thek

STEPS
PHILIPS VS woterscooter

\f we thifk 7o
‘o pwesof =
A2 w“.lll

0:00/ 1:51 |«




MEANWHILE,
OVER ON TWITTER

We had a team twittering every day, creating photoshop images of
people’s entries and launching them on the channel

PHILIPS
\/Q

Vi)
DEEP SEA







7 B s COOL! RT @designsojourn: Cool Viral
Marketing: A Ronster getting woken up

by a P 11l:p ‘.‘\ah -up Light
http:/ftwurl.nl/d2ywgg (@philips_vs)
4 days ago

\f\ O“l \})D\h\.d Y (), T Tweet for #Philips_vs and win
Cholen

o Eine kleine, aber feine Kampagne namens ,Philips vs.” kdnnte noch spannend werden; Der
e’ \‘ Elektronikkonzern will damit zum groRen Match antreten. Doch wogegen eigentlich? Das sollen
Twitter-User entscheiden!
]
xecuted-
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The power ©

AD!vertido

Innovatieve Twitter campagne Philips
L
Twrrrgg NOV

(,ONVL
'\MION
hn“"“?' ﬂPECTERS OF Gl

Qok Philips aan de Twitter met innovatieve campagne

\ sy S PHILIPS i

1 JaccolS:

Phltlpx Vs

hittpe e youtube. com

fusarPhllipsVersus
about 26 minutes ago

bavhir R L] ey

Really innovative. \ cry 1mcrest1ng acl campaign.









{KETING PLACES :

ristciples of Marfueting (i |

*Influence the Swarm

*The future model is
permission-based: push
becomes pull

*Good advertising is:
*Entertaining
Inviting
*Interesting
*Adding value




